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About me I have more than 3 years of experience in marketing and design. 
My background is in IT, digital marketing, and graphic designing. 
I have headed multiple software product rollouts with a focus on 
their user experience.   



User interfaces
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Mobile applications 

Designed 15+ business apps for 
Android and iOS platforms. 

Involved in full pre-development 
process from requirement R&D, 
conceptualisation, prototyping 
and visual designing.

Screens of apps: PocketParcel Tracker 
(left) and Mobimetrics (right).



Cross-OS consideration 

Delivered complete packages by 
including elements like widgets 
and notifications. 

Ensured apps have all features 
despite the difference in design 
languages of respective OSes.

Widgets of the app: Minutes that is 
part of an office productivity suite.



Cross-OS common design 

In a project being developed in 
Xamarin, a single interface was 
required across platforms. 

The layout, icons, and controls 
were designed to appear as 
native as possible on either OS.

Screens of an apps developed for a 
location based e-commerce company.



+

The web interface of a SaaS platform that focuses on simplifying and modernising the logistics business. 
The map skin was carefully selected to be colourful yet muted enough to make the data on it prominently visible.



+

Designed an IoT dashboard that gives information in an intuitive manner as compared to blocks of stats.  
Also, a tabbed layout was selected to consolidate all relevant information onto one screen.



Website designs
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+

Find the perfect warehouse for you 
from across all major cities. 

Also, with several listings within 
your city, chose the one that meets 
your needs within your budget.

Online warehouse renting portal — concept site.



+

Logistics SaaS platform site + landing page.



Design process
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Process  

I always try to achieve good design and functionality at the same time. And 
the aim is to create a clean and easily to use interface. 

Open full 
info page

Mark as 
received

Search for 
dockets

Tracking app

1 2 3 4 5

Research on 
requirement

Build a  
wireframe

Quick 
feedback

High fidelity 
prototyping

Design 
handover

Initial scoping  
with clients or 
project owners. 

Listing target 
audiences, their 
skill level, how 
often they will 
use the product, 
and the average 
time of usage.

These details 
help build 
an outline of 
the product 
with its flow 
and desired 
features.

While step 1 is 
restricted to key 
stakeholders, in 
this step, the 
wireframes are 
also presented 
to employees 
not involved in 
the project to 
avoid any bias.

All feedback is  
translated into 
a few iterations 
of prototypes. 

They include: 
colours, icons, 
layouts, and 
process flow.

Once the team 
is satisfied with 
the design, it is 
converted into 
a technical 
document and 
shared with the 
development 
team.



Before After

Case 1 - Objective 
Reinventing an attendance system. 

Results 
- Optimised space utilisation. 
- Relevant data made more accessible. 
- Made a hub of attendance activities 

with an easily navigable layout.

Issue 
The technology was in place but the architecture had a separate web and app 
system for different activities. The users however felt that these activities were 
a part of a single process.  

Process 
Started with a clean slate. Identified all frequent / simple activities and grouped 
them into the app. All admin activities were reserved for the web. Also, a new 
UI allowed the addition of several small but useful touches, like historical logs.

Timeline 
Ideation & research: 2 days 
Wireframe process:  2 days 
Prototyping apps:     3 days 
Prototyping web:      2 days 

Total design time:     9 days



+

Case 2 - Objective 
Building a new-age SaaS platform from 
the ground up. 

Results 
- Achieved a more intuitive navigation. 
- Optimised the layout to let users pick 

and choose features without feeling 
anything is missing or out of place. 

- Implemented a process template for 
future self-registration platforms.

Process 
Identified requirements, extensively researched products by the competition, 
created mind-maps of the business process flow and all its sub-processes. 
Listed all features into essential and good-to-have categories. Also, defined all 
features that should be customisable and worked in reverse to design their 
settings before the actual modules. Not all features were created in phase 1, 
but a majority were, with updates being rolled out continually. 

Timeline 
Ideation & wireframe:  20 days 
Initial prototyping:        25 days 

Ongoing designing:      05 days



Skill-sharing
04



Created 3 detailed UI guideline handbooks for designers and developers of web-portals, android apps, and dashboards.

Range slider 
behaviour

Dropdown 
behaviour



Conducted multiple workshops to evangelise UX for 10 to 40 attendees across dev, project, and marketing departments. 
Also, have been managing and mentoring digital marketing and development teams since the last 2 years.

Excerpt from a presentation explaining 
the philosophy behind material design.



Marketing work
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Official logos and icons of software products.

Product branding 

Named and designed the logos of multiple 
products. Blended branding into the user 
interface to increase association. 

Also, built detailed guidelines for key 
brands, which cover the following topics: 
- Logo design and usage 
- Typography around the brand 
- Approved colour schematics 
- Styling rules for the logo 
- Use cases and examples



Excerpts from product presentations in which the hero 
images were handcrafted using PowerPoint objects.

Marketing initiatives 

Content creation: 
- Built collateral kits (brochures, feature lists, 

presentations, mock process flows, and 
cheat-sheets) for 10 products 

- Created promotional graphics for softwares 
- Planned and designed entire booths for 

several exhibitions  

Digital marketing work: 
- Designed and sent many email campaigns 
- Worked on tools like Joomla, HootSuite, 

MailChimp, and Google Analytics 
- Built a tool to generate landing pages



Thank you!

rahul.k.malkani@gmail.com

I look forward to hear from you.

linkedin.com/in/rahulmalkani


